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ABSTRACT

The purpose of this qualitative study was to explore the critical
consciousness of school administrators with regard to school-corporate
technology partnerships. This study examined how school principals in different
parts of the United States think about school-corporate partnerships that involve
technology, specifically the criteria and guidelines they considered when entering
into partnerships and what they perceive as the benefits and costs associated
with their school-corporate partnerships. The study revealed the level of critical
consciousness of the school principals: the extent to which they considered the
educational, financial, political, social, and ethical criteria, benefits, and costs
related to school-corporate technology partnerships. The level of critical
consciousness is significant, especially as it relates to both commercialism and
funding in schools.

Three central themes emerged from participants’ responses: 1) school-
corporate partnerships are perceived as a beneficial necessity due to financial
constraints and inadequate educational funding; 2) school principals seem
unaware that they engage in promotional activities on behalf of the company; and
3) there is a need for policies and guidelines that specifically address technology
partnerships with corporations. The paper includes a set of proposed guidelines
for school-corporate technology partnerships. The guidelines are based on
central themes that emerged from participant and interviewer discussions and
are intended to help school administrators think critically when making decisions

related to school-corporate technology partnerships.
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